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Strategic Economic Guidance to Empower Your Organization

OUR MISSION

We support organizations across the full spectrum — from clients who simply need a precise forecast
delivered to their team, to those who rely on our economists as strategic partners throughout the
economic cycle. In this sample report, you can peruse examples of the key insights that would be

included in your package.

What Every Program Includes

* A clear roadmap supported by accurate economic
analysis and forecasting

» Data-backed guidance from our business economists

* Quick and easy online portal access to your program,
where you can view your report, business cycle position,
company forecasts, leading indicators, outlook narrative,
forecast history, and any additional insights tied to your
selected offering

Select the Insights Most

Valuable to Your Business

Multi-year company forecasts ¢

Timing analysis for key macro
and micro leading indicators

Actionable management
recommendations aligned to
your profitability goals

Scheduled consultations with *
our economists to review
forecasts and upcoming
economic conditions

Access to broader market
intelligence and sector-
specific forecasting

Integration of industry
forecasts directly into your
company report

Three-year Total Market Mix
projections



Economic Outlook

A three-year snapshot of your company dataset’s forecasted performance, growth rates, and business cycle phases.
Dive further into the outlook with additional analysis on macroeconomic trends, a description of what’s behind the forecast, and

timely Management Objectives to make the most of each business cycle phase.

Outlook for Sample Company ADD YOUR
Sample Company Recent Results and Forecast COMPANY LOGO

Year Annual Sales (12ZMMT) Growth Rate (12/12) Business Cycle Phase
Data through August 2025 £587.6 million -1.3% A
Year-End 2025 £590.7 million -0.2% A
Year-End 2026 $601.9 million 1.9%
Year-End 2027 $605.5 million 0.6%
_
® Expansion in the industrial and retail sectors are expected to drive ® Expect annual Sales to rise for the duration of the forecast period. ® Conduct market research to better understand what your target

demographics are demanding from your products. Price
sensetivity may be heightened this cycle, as inflation fatigue from
the past few years has taken its toll on some consumers. Helping
consumers and businesses understand your competitive
advantages and the reason for doing business with you will be
critical in driving Sales growth this cycle.

near-term growth in annual Sales. Annual Sales are expected to Previous decline for annual Sales can be attributed to a softer
rise steadily throughout the forecast period; however, growth in macroeconomic environment and tamer pricing pressures. Both
2027 is likely to be more moderate. This outlook reflects an expanding economy and elevated pricing pressures will help
anticipated downward pressure on US business-to-business contribute to Sales topline growth during the forecast period.
spending during that year. Elevated pricing pressures will

contribute to dollar-denominated annual Sales from avoiding

contraction this business cycle.
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Indicator Phase Signals

A quick breakdown of Indicator Phase Signals for Sample Company
your program’s

Selected 5 tO 7 Mar-26 Jun-26 Year-End 2026 Year-End 2027
leading Indicators. sample Company sales " * ’ ’
US Industrial Production Index B B B B B 1
Slfsel ;Zzsfocryeccl:zsgﬁgses ITR Leading Indicator™ A B B 9
for eaCh indicator US Nondefense Capital Goods New Orders (excluding aircraft) B B B B 1
Spanning three yearS US Total Retail Sales B B B B B 2
as We” as their tlmlng US Crude Oil Spot Prices D A A A 1
IationShip tO yOUr US Hardware Production Index A 2
re US Real Gross Domestic Product B B B 6

dataset.

We provide additonal

insights through our

. . * We expect quarterly US Real GDP to generally rise through at least 2027, fueled in part * Conditions are gradually improving, but there are still some outstanding risks. On one
brlef macroeconomic by rise in inflation-adjusted incomes. The consumer portion of this rise is likely to be hand, the stock market is back around record levels, recession fears are fading,
. driven in particular by spending among middle- to upper-income individuals. consumers are making more money, and credit card delinquency rates ticking down.
overview and a | et I . J . P I On the other hand, the pace of income growth is milder than normal, there have been
® Annual Us Nondefense Capital Goods New Orders (excluding aircraft) will rise this year soft spots in the labor market, and some leading indicators have shown lackluster
Summary Of key trends and next and plateau for a portion of 2027. Some of this rise will be attributable to trends as of late. Inflationary pressures are building, so higher prices will drive some of
in other indicators that inflationary pressures. the top-line growth while volume growth may be weak. Discretionary segments are

more at risk this cycle than essential goods and services.

may be pertinent to
your business.

Note: The table above shows what each of the included indicators is signaling for your business based on the relevant timing relationship (lead/lag). Each of these indicators gives evidence
regarding the likely trajectory of your business. For example, if US Industrial Production normally leads your business by 12 months and is expected to be in Phase D as of Year-End/FY-End 2024,
then the table would show "D" in the Year-End/FY-End 2025 column.
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Forecasts

Here you'll find our
detailed forecast
analysis for your
company dataset. We
cover all aspects of
your three-year
trajectory, including the
forecasted growth rates
and a forecasting
range that we expect
the numbers to fall
within.

In the outlook, results,
supporting evidence,
and risks boxes, we
break down your
forecast table into
meaningful insights
and actionable next
steps.

Forecast for Sample Company Sales

Jun-25
Lower Forecast Range -1.8
Annual Growth Rate (%) 13
Upper Forecast Range -0.8
Actual -15
Lower Forecast Range 5856
Annual Sales (Millions of $} 588.5
Upper Forecast Range 5915
Actual 587.5
Quarterly Sales (Millions of §) 145.8
Actual 1483

Annual Sales will rise through at least
the first half of 2028.

Expect annual Sales to trend below
previous record highs during the
entirety of the forecast period.

Sep-25 Dec-25 Mar-26 Jun-26
1.7 07 12
-1.2 0.2 1.0 17
0.7 03 5 22
584.1 587.7 501.4 5845
587.1 590.7 594.4 597.5
580.1 593.6 597.3 600.4
146.5 150.0 149.5 151.4

SepperineEence

¢ Sales for the 12 months through
August totaled $587.6 million, 1.3%
below the year-ago level. Recent Sales
data is trending in alignment with our
expectations. Our various industrial
and retail sector outlooks support the
Sales forecast.

* We extended the outlook into 2Q28.

Sep-26 Dec-26 Mar-27 Jun-27
17 1.3 0.8 03
23 1.9 14 1.0
29 25 20 1.7

5087.1 5883 5097 5093
600.6 601.9 602.7 603.4
604.1 605.4 606.3 607.6
149.7 151.2 150.4 152.2

e Rising prices and industrial sector expansion
are expected to spur near-term rise for
annual Sales. Anticipate rise throughout the
forecast period. However, 2027 will be a year
of more subdued growth, informed by
expected downside pressure in US
business-to-business spending that year.

Dec-27 Mar-28 Jun-28

-0.1 0.2 05

0.7 0.6 0.9 1.2
1.4 13 1.6 19
600.6 601.3 603.9 606.5
604.8 605.5 608.1 610.7
609.0 609.7 6123 6149
1511 151.8 153.0 154.7

ADD YOUR
COMPANY LOGO

@ Elevated uncertainty surrounding trade
policies could result in some businesses
holding off on capital expenditures, a
downside risk to the Sales forecast.

@ Expansion into new end-use markets, such as
data centers, could provide Sales with
opportunities to outperform our forecast.
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Data Trend Analysis

Here is a visual
overview of how your
annual data trends
have evolved on a 12-
month moving total
(12MMT) and 3-month
moving total (3MMT)
basis.

Data Trends for Sample Company
Millions of §

m—ales - 120MT Bl Sales Forecast - 12MMT s Szles - 3MMT

3MMT

Mar-26
Lower Forecast Range 584.1 587.7 591.4 594.5 597.1
Annual Sales (Millions of $) 587.1 590.7 594.4 597.5 600.6
Upper Forecast Range 590.1 593.6 597.3 600.4 6041

2028

599.1

602.7

606.3

2030

599.3

603.4

607.6

-512

448

12ZMMT

600.6 601.3 603.9 606.5
604.8 605.5 608.1 610.7
609.0 609.7 612.3 6149

ADD YOUR
COMPANY LOGO

Quarterly Sales (3MMT)

$148.0 million

Annual Sales (12MMT)

$587.6 million

Outlook

® Annual Sales will rise through at
least the first half of 2028.

Mar-28 Jun-28
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Rates-of-Change Analysis

ADD YOUR

Rates-of-Change for Sample Company

Here is a visual CoMPANYLOGO
overview of your o Sl 1212 e S o 1212 e S5 312 R
annual rate-of-

Phase A
change (12/12) and W ecovey

quarterly rate-of-
change (3/12).

Quarterly Growth (3/12)

-0.2%

Additionally, this page
displays forecasted
annual growth rates,
current business cycle
phase, and upcoming

1212

Annual Growth (12/12)

-1.3%

NEXT 12/12 HIGH

turning points. .
Z’J‘DE ZZIIDE 2[:'[- Z[:' 2 2D"4 ZE:1E ZDI‘\S ZdZD 1(]'22 Zdli ZZIIZE 22]‘22 Z[:ED 3Q26
NEXT 12/12 LOW
4Q27
Sep-25 Dec-25 Mar-26 Jun-26 Sep-26 Dec-26 Mar-27 Jun-27 Sep-27 Dec-27 Mar-28 Jun-28
Lower Forecast Range 1.7 0.7 0.5 1.2 1.7 1.3 0.8 0.3 0.0 -0.1 0.2 0.5
Annual Growth Rate (%) -1.2 0.2 1.0 1.7 23 1.9 14 1.0 0.7 0.6 0.9 12
Upper Forecast Range 0.7 0.3 1.5 22 29 25 20 1.7 14 13 16 1.9
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Leading Indicator to Company Data (5 to 7 Selected Indicators)

Here you'll find a series of pages with your
annual rate of change’s relation to
relevant indicators for your business.

In this example, you can view this
relationship depicted on the graph as well
as the business cycle phase that indicator
suggests looking forward in the Indicator
Phase Signals section.

Text on this page includes both a headline
detailing a pertinent takeaway and an
indicator relevance section, where we detail
how this indicator relates to your business.

Sample Company to US Industrial Production Index

ADDYOUR
COMPANY LOGO

ion in All Three C

[ .

s of Production - Manufacturing, Mining, and Utilities - Are Driving US Industrial Sector Growth

_aI

— Sales - 12112 == wm Sales Forecast - 1212 = Index- 12112

ndex Forecast - 12112

Current Indicator Phase

V) prase s

Accelerating Growth

1-Month Lead Time to Sales 12112

Turning Paint Analysis

g

z

- ® The projected 2026 high in the
Index 12/12 suggests a 3Q26 high in
the Sales 12/12

® The projected 2Q27 low in the Index
1 < 23027 low In the
-8 sal

Sep-25 Dec-25 Mar-26 Jun-26
B B B B
Key Highlights

Current Indicator Amplitude

® August 2025 Index 12/12:0.7%

Note 1:The indicataor is shifted along the horizontal axis to reflect its cyclical relationship to Sales

Note 2:View the complete indicator analysis: US Industrial Production Indes

Year-End 2026 Year-End 2027

B

Indicator Relevance

® US Industrial Production is a benchmark indicator for the US economy.
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Forecast History

The Forecast History Forecast History for Sample Company
section contains

Sep-24 Dec-24 Mar-25 Jun-25
forecast results for
. Lower Forecast Range 1.8 -1.0 -1.3 -1.8
previous quarters,
Annual Growth Rate (%) 27 -0.5 -0.8 -1.3
commentary on
Upper Forecast Range 36 0.0 0.3 0.8
recent forecast
.. . Actual ER| 09 14 15
revisions, and details
Deviation 2.9 below range in range 0.1 below range in range
on the purpose of the
revisions. Lower Forecast Range 604.6 5915 589.1 585.6
o
Annual Sales (Millions of $) 609.9 g 594.5 592.1 588.5
1
Upper Forecast Range 6153 b 5975 595.1 591.5
o
Actual 594.3 g 591.3 5885 587.5
o
Forecast Accuracy 97.4% 99.5% 99.4% 99.8%
Quarterly Sales (Millions of $) 154.7 150.0 146.7 145.8
Actual 146.9 146.4 145.8 148.3

Forecast Revision History

e November 2024 Report: Annual Sales came in 1.8% below our forecast range for 3Q24. The deviation, in combination with the negative signals from US Hardware Production indicated
a lower outlook was needed. The forecast was lowered by 3.0% for 2025 and 4.4% for 2026.

«
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Valuable Additions to Your Program

DataCast Software

To ensure your business has the right industry foresight,

the means to establish an effective pricing strategy, and - Upload company information and generate
more, ITR Economics has add-on options for your overall trend comparisons
program. We provide additional foresight and insight via

v ! + Create charts based on highly correlated
these add-ons, giving your executive team every tool they indicators

need to plan with confidence. » Access indicator forecasts to see how data

will trend in the future

Market » Invert data/charts to draw inverse
comparisons

e Chart internal data to understand how the
3MMT is performing against the 12MMT and

Company

Forecasting

Forecasting

» 3-year company revenue * Thousands of available how different divisions are performing
forecast (12-quarter datasets to meet your
projection) specific needs
* Macroeconomic update * Available formats:
i Dashboard for Sample Company \Company
» Forecasts delivered as a * 12-quarter forecast : : =
table and set of charts charts with revision T e Y B
showing quarterly history, for chosen p—— el ool os
projections for both the market or market quq o am o aw ame se e om am am em e
rate-of-change and actual index e o e e o
dollars or units - Business cycle e T v e om e e m om m a am
. Management phase dashboard Gt e an we amaewam s e
suggestions for ot amarc g oot e
maximizing profitability e
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Valuable Additions to Your Program Continued

Custom Price Index

» Table and charts showing quarterly
projections for both the rate-of-change
and quarterly average prices

» Actionable Management Objectives™
specific to your company

» Supporting text analysis identifying risks,
opportunities, and driving factors behind
the forecast

Chart Add-ons

» Additional indicators with less text

* Market/company landscape overview
» Divisional chart with no text

» Division to indicator

* Analysis for company dataset and
custom index with one indicator

Sample Company in Advertising Sales to Indicators

Division Comparison for Sample Company
sample Company to Company Division 1

e

15

ADD YOUR

‘Company Division 1 Phase

Phase B
Accelerating
Growth

Sample Company Annual Growth
12/12)

-1.3%

Company Division 1 Annual Growth
(12/12)

0.5%

First in Forecasts Worldwide



YNOMICS Indicator Definitions
S Report Resources

ents i the Leaging Indica

al Production, a measur
duance. A reading of

retail sales

=
th and persanal

We have included resources to help you better
understand your report. This includes definitions of _ i : __
any leading indicator included, an overview of our
core terminology and methodology, and a quick guide ; SR
for reading your report.

isthe

cuced within a country's borders ina

ADD VUi
Terminology and Methodology
itk

Manthiy Moving Total (MMT} vs Menthly Meving Average (MMA)
Torals ara usnd far o i C3n b adeind togRther, SEch a6 Uit sald or dollars spant,
siuch 2 index rearing;

i D0 ¥ouR.
Executive Vantage Point Flex Guide

=EEIE

Month La Time tonth Lead Lime

This Inchcator g

Abwe Year-fign Level

Indicatar Phaze Signal

Bt Yaar-Aga Leval Rive Signals That the

Mid-2018

[ A Hesdine

Recovery Acrelerating Growth Slowing Growth Aecession
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[ — ]
ITR ECONOMICS

gt Solutions Tailored to Your Business

TAKE THE GUESSWORK OUT OF YOUR DECISION-MAKING

Clients rely on our analysis to make informed, future-focused decisions across their organization:

« Identify positive and negative risks to Anticipate competitive shifts and emerging

your business opportunities

« Understand demand trends before . Establish realistic sales expectations based
they materialize on normal business conditions

«  Focus marketing efforts where the « Benchmark performance and market position
highest returns are expected «  Prepare proactively for hiring needs,

« Direct sales initiatives toward inventory adjustments, and capital decisions

markets with the strongest potential

[ Contact us today to get started

First in Forecasts Worldwide



https://promotions.itreconomics.com/en-us/contact-sales
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